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Consumer Segmentation:
Who Will Pay for Home
Energy Management?
gauges current adoption
levels for home energy
management features and
analyzes the consumers 4 HE,,“’,'Jggﬁ‘;Lges
who express interest and a
willingness to pay for home
energy management
services.
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In particular, the report
examines consumer
demand within the context
of a broad range of smart
home services that include
security and safety
features.
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“Energy management features have broad appeal, but consumers want energy management integrated into comprehensive smart
home packages. Selling energy management as a standalone service will be harder than riding on the coattails of other services
being offered to consumers.”

— John Barrett, Director, Consumer Analytics, Parks Associates
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