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SYNOPSIS

Rising energy costs and
concerns about grid reliability
prompt consumer interest in
better managing their energy
consumption. Utilities and
energy providers seek to ramp
up engagement in demand
response programs and look for
new opportunities to provide
services to the home.

This research examines how
smart home and smart energy
devices are moving into the
mainstream and the
opportunities that move opens
for manufacturers, energy
providers, and other industry
players. It includes trending
adoption, purchase intention,
and shifting consumer
perspectives on energy
monitoring solutions, home
solar, battery storage, and
demand response programs.

Number of Slides: 72

AUTHORS

Home Energy Management:
Generation, Consumption, Demand

2024

Purpose of Smart Home Device Integration

Saving energy

Securing the home

Entertainment/fun

Monitoring/convenience around entering/exiting your home
Bedtime routines

Wakeup routines

Kitchen routines

Routines related to kids/parenting

Routines related to pets

Actions that help residents that work from home
Caregiving for a loved one

Bathroom routines

Home renting/vacation home management
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Key questions addressed:

1. To what extent are internet households impacted by rising energy costs?

2. Has familiarity with energy programs and energy devices increased?

3. What is the current adoption of energy devices, including smart thermostats, home solar,
home battery storage, and electric vehicles?

4. How are consumer perceptions of utility programs changing? Has participation in demand
response grown?

5. What is the interest in next-gen solutions, such as whole-home monitoring and
solar/storage systems.

6. Are smart thermostats and solar systems meeting consumer expectations?

“In this push-pull environment, the most immediate opportunity lies in helping consumers make
small, accessible changes that can help them save on their energy costs. Smart thermostats and
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demand response programs fit the bil
— Jennifer Kent, VP, Research, Parks Associates
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