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Key questions addressed:

1. How is smart home device adoption trending overall and among specified product
categories?

How were recently added devices acquired and installed?

How has the makeup of the adopter base changed since last year?

What are the leading smart home control platforms?

Do consumers coordinate their smart home devices to work together?

What are the top smart home use cases driving device integrations and routines?
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“As the market expands into the mainstream, there is more urgency than ever to deliver on the
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