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SYNOPSIS   

 

Consumer Segmentation: 

OTT Video Buyers 

analyzes trends in the 

consumption of over-the-

top video. It analyzes 

trends with Parks 

Associates’ video 

segmentation approach, 

which groups consumers 

based on their video 

consumption habits. This 

research also gauges the 

demand for new over-the-

top services from 

companies and brands 

such as HBO, CBS, and 

others. 

 

ANALYST INSIGHT   

“The market for over-the-top services is entering a new phase thanks to the launch of subscription services that combine linear 

content with on-demand content. At the same time, there is an ongoing, complementary role to be played by transactional over-the-

top services.” 

― John Barrett, Director, Consumer Analytics, Parks Associates 
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Disclaimer 

Parks Associates has made every reasonable effort to ensure that all information in this report is 

correct. We assume no responsibility for any inadvertent errors. 

 


