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Synopsis  In-App Spending 
Successful App 
Business Models: 
Trends and Case 
Studies analyzes the 
mobile app market, 
highlights consumer 
usage trends, and 
evaluates four major 
app developer 
business models.  The 
report uses case 
studies of six mobile 
apps to showcase how 
app developers build 
and grow their 
businesses.  

 
Publish Date: 2Q 13 “After five years of high growth, the mobile app market is entering 

adolescence,” says Harry Wang, Director, Health and Mobile Product 
Research, Parks Associates. “Parks Associates projects that the rush to create 
apps will be over soon and market attention will shift to better monetizing 
existing apps.” 
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Disclaimer 
Parks Associates has made every reasonable effort to ensure that all 
information in this report is correct.  We assume no responsibility for any 
inadvertent errors. 

 


