Connected TV: Trends and Innovation

ASSQUIATES

By Barbara Kraus, Director of Research 3Q 2013

Synopsis ‘ Connected CE Adoption
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Publish Date: 3Q 13 “Multiple devices, including smart TVs, gaming consoles, Blu-ray players, and
streaming video media devices, are competing to offer the best combination
of content and usability to increase penetration and leverage advertising and
content placement,” said Barbara Kraus, Director of Research at Parks
Associates. "New industry players are developing hybrid set-top boxes and
developing multi-device unified interfaces. Content is being packaged in new
and different ways. Innovation and lower prices on streaming video media
devices could change the game going forward.”
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Categorizing Connected Devices

Percent of U.S. Households with a TV-Internet Connection
Video Consumption on TVs by Source

Broadband Households Using Only OTT for TV

Broadband Households by Region

Broadband Penetration by Region

North American Consumer Internet Traffic

Adoption of Consumer Electronics Products

Connected TV Device Growth Rates

Percentage of Broadband Households Owning a Connected Device
U.S. Households with TV-Internet Connection by Age
Broadband Households Watching DVDs and Blu-ray Discs
Consumers Uncomfortable with Device and Network Setup
Purchase of Connectable Devices in 2011 and 2012

Usage of Pay-TV Provider Smart TV Apps
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Content Accessed by Specific Connected TV Devices
Content Accessed Daily on Connected Devices
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Content Accessed Weekly on Connected Devices

Content Accessed Monthly on Connected Devices

Annual Purchases of Home Entertainment Devices

CE Device Purchase Intentions and YTD Actuals

Reason for Device Purchase

Device Purchases by Shopping Channel

Connection of Smart TVs to the Internet by Age Group
2012 Flat Panel TV Purchases

Size of Flat Panel and Smart TVs

Smart TV Purchase Locations

Flat Panel Purchase by Retailer

Smart TV Purchase by Brand in 2012

Preferred Interaction with Smart TV

LG Smart TV User Interface and Magic Remote
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Apple TV and Roku 3

Fan TV User Interface

Google Chromecast Streaming Flow

Roku 3 Interface

Roku Streaming Stick
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Purchase Locations for Gaming Consoles

High and Low Online Streaming Usage by Connected TV Device
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Microsoft Xbox One and Sony PlayStation 4
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Purchases of Blu-ray Players by Brand
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Connectable Blu-ray Player Revenue Forecast by Region
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Disclaimer
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information in this report is correct. We assume no responsibility for any
inadvertent errors.
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