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Virual MVPDs, Reasons for Switching from Traditional to Online Pay-TV Service
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Publish Date: 4Q 20 “Traditional pay TV is in decline, and vMVPDs continue to grow. vMVPDs will

increasingly be the way pay TV is delivered in the future. Pay-TV losses continue, and
though vMVPDs are not growing in lockstep with pay-TV losses, the vMVPD category
continues to grow even while all traditional pay-TV platforms decline,” said Kristen
Hanich, Senior Analyst, Parks Associates.

Key Questions

How do vMVPDs fit into the wider video services marketplace?

What are the key trends shaping the vMVPD market?

Who are the leading vMVPDs, and what distinguishes their offerings?

How big is the vMVPD market, and how is it projected to grow?

What issues are driving home networking technology choices for consumers?

What do trends in the vMVPD market mean for traditional service providers,
device OEMs, content owners, and other video ecosystem players?

Bottom Line

vMVPDs - Market Background and Significance
Market Drivers, Barriers, and Key Trends
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