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This study provides trending data on consumer familiarity, use, and demand for
telehealth services and connected health devices. It evaluates user experience with
telehealth services and investigates consumer appetite for virtual care as a standard
offering, outside of crisis conditions.
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“Companies are increasingly offering not just primary care, but integrative care
with the virtual experience at its core. This includes chronic condition
management, mental health, dermatology, and specialist referrals and visits.”
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