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SYNOPSIS 

This flagship consumer study provides the latest data on smart home trends 

influencing consumer purchase behavior and preferences that provide critical 

intelligence for smart home business strategies. Topics include smart product 

adoption and purchase intention across multiple product categories, segmentation 

profiles, purchase channels and installation preferences, voice and control 

platforms, app engagement, reliability and satisfaction scores by category, product 

feature interests, and attitudes about data security, interoperability, and support. 

ANALYST INSIGHT 

“The smart home industry was on a roll coming into Q1, before the COVID-19 

pandemic. By the end of 2019, ‘green field’ buyers boosted smart home device-

owning households to almost 30%; the installed base of homes with security 

systems increased to 33%, and home control system ownership enjoyed a 38% 

year-over-year increase. Now, with the uncertainty of an intertwined public 

health and economic crisis, the market outlook for the smart home industry is 

characterized by the same uncertainty.” 

― Brad Russell, Research Director, Connected Home, Parks Associates 
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