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SYNOPSIS 

Consumption patterns are changing based on content availability, services taken, 

and devices used. This research examines consumption patterns over time and 

across major screens within the home as well as understand how video viewing 

habits are changing. It also examines the growth of content sources for both live 

and on-demand content. 

ANALYST INSIGHT 

“The entertainment industry has experienced significant turmoil in the past five 

years. Data suggests the industry had turned a corner in 2019, but then the 

COVID-19 crisis introduced yet more turmoil. The pandemic has certainly 

increased demand and fueled higher levels of video consumption, but also has 

disrupted video production and distribution significantly.” 

― David Drury, Research Director, Parks Associates 
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